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THE STORY 


Tommy is one of the salesmen of 
a cloak and suit house, and Flor- 
ence, his secretary, is also his sweet- 
heart. The company is having diffi- 
cult times, but they believe they 
know the remedy. Most of the buy- 
ing ,orders have been _ going to an- 


othe 
“pla) ,«1«0t0 entertain the out-of- 
town buyers. 

Tommy’s bright idea is to have 
the firm’s stenographie corps play 
with the out-of-town buyers during 
their off moments, for which they 
will be given a bonus. What hap- 
pens to the girls’ morals is nobody’s 
business but their own. Tommy will 
not let Florence be one of the play- 
girls, but uses Birdie—trying her 
out on Haines, one of the biggest 
buyers, who promptly gives him a 
contract. Haines had wanted Flor- | 
ence, but Tommy succeeded in talk- 
ing him out of it—and Birdie is 
such a successful substitute that 
even Tommy falls for her. Finally, 
completely fascinated by Birdie, 
who is landing him contract after 
contract, Tommy decides to use 
Florence, too, in his rapidly grow- 
ing business. 

He dates her with Drew, an espe- 
cially big buyer. Florence is sur- 
prised to find Drew a handsome 
young man. They get on famously, 
and finally Drew asks her to go to 


because they employ — 


his hotel to take dictation. Drew 


frightens her, but at the psycholog- 
ical moment realizes Florence’s in- 
nocence, and lets her go home. He 
falls in love with her. 

Meantime, Maizie, her roommate, 


proves to Florence that Tommy is 
playing around with Birdie and she 
breaks her engagement to him. 

Drew comes back to town and 
Florence is in the seventh heaven 
of delight—she is really in love 
with him by now. But he spoils 
it one evening when he asks her to 
go out with Haines to consummate 
a big merger on which he is work- 
ing. Florence now thinks that he’s 
just like Tommy — but she delivers 
Haines, through a trick. He is 
angry, and tells Drew that Florence 
has been living with Tommy and is 
just a gold-digger. Drew deter- 
mines to get his revenge from Flor- 
ence, and takes her to a friend’s 
vacant house out on a lonely road. 
Tommy sees them go and follows. 

Drew locks the door and wears 
down Florence’s resistance, but stops 
short when he realizes once more 
that she isn’t that kind. Tommy 
shows up on the scene as Florence 
is leaving the house — alone — and 
insults her. Drew makes Tommy 
apologize, then asks Florence to 
marry him. 


Length. 5783 Feet Running Time _. .64 Minutes 


SUGGESTED VITAPHONE SHORTS 
TO COMPLETE YOUR PROGRAM 


“WONDER SPOTS OF THE WORLD” 


An E. M. Newman “World Adventures” short presenting the 
most absorbing of the world’s wonders in an entertaining fashion, 
with expert dialogue by E. M. Newman. 


—I! reel 


“AROUND THE WORLD IN 8 MINUTES” —] reel 


A “Pepper Pot” comedy with Hugh Cameron and Dan Coleman. 
A howling burlesque on travel films, with these two Broadway com- 
edians taking you on a laugh tour of the world. 


e 
“PIE ALA MODE” —2 reels 


A “Broadway Brevities”? musical comedy with Russ Brown, For- 
tunello & Cirillino and Bernard Gorcey. Singing — Dancing — 


Comedy — Beautiful Gals — all the ingredients of a $5.50 show in 
two entertainment packed reels! 
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ADVERTISING 


She Had Her Choice- 


QUIT HER JOB AND STAY GOOD 
»» SAY YES AND MAKE G00D! 


What would you do if the boss gave 
you orders to get orders ... to play 
overtime with away-from-home hus- 
bands who come to buy dresses — 
and stay to chase skirts! See why — 


A First National Hit with 


LORETTA YOUNG 
LYLE TALBOT 
WINNIE LIGHTNER 
REGIS TOOMEY 
HUGH HERBERT 


You’ve never seen a picture so 
frank—so intimate—and so em- 
barassing to certain men! The 


screen’s fe * "  * ST ieee 


@*2a 2a + eee e™ a 


yy 
heart story of a ‘customers’ 
gitl.” Don’t miss it! 


Cut No. 15 Cut 80c Mat 20c 
620 LINES 


MUST GOOD GIRLS GO WRONG... 


Because The Customer Is Always Right! 


ni 
SAY YES’ 


win LORETTA YOUNG 
LYLE TALBOT \ 


Cut No. 18 Cut 40c Mat roc Cut No. 19 Cut 4oc Mat 10c 
54 LINES a2 LINES 


SHE HAD.TO HOLD HANDS 
TO HOLD HER JOB! 


$ gave orders t 
daring story 


“dictation”. from 


A First. National ‘Hit pith 
LORETTA YOUNG « LYLE TALBOT * WINNI 
REGIS TOOMEY. e 


Cut No. 13 Cut 40c Mat roc 
200 LINES 
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SCREEN’S FIRST BIG 
HEART STORY OF A 
‘CUSTOMERS’ GIRL’! 


See this sensational lowdown 
on girls who take after-office- 
hour orders to get orders ... 
who play with away-from- 
home husbands coming to buy 
dresses—staying to chase skirts! 


Men- 


Please don’t take offense at the 
many frank revelations made 
by this picture ... We can’t 
help it... It’s taken from life! 


A First National Hit with 
LORETTA YOUNG e LYLE TALBOT 
WINNIE LIGHTNER e REGIS TOOMEY 
HUGH HERBERT 


SS 
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Pace Three 


‘SHE 


The boss gave her her 

choice — Quit her job and 

stay good—Or quit stalling 
and make good! 


HAD 


You’ve never seen a pic- 
ture so frank—so intimate 
—and so embarrassing to. 


certain men! 


TO 


The truth about girls who 
play with away-from-home 
husbands coming to buy 
dresses — and chase skirts! 


SAY 


Women will learn... men 
will squirm ... because it’s 
actually taken from life! 


es’ 


Fn 
heart-to-heart story of a 
“customers” girl.” Don’t 


miss tt! 


_A First National Hit with 
LORETTA YOUNG 
LYLE TALBOT 
WINNIE LIGHTNER 
REGIS TOOMEY 
HUGH HERBERT 
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“SHE HAD TO SAY 


A First National Hit th 


mt 
LORETTA YOUNG * LYLE TALBOT 


Cut No. 21 Cut 20c Mat 5c 
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Cut No. 14 Cut20c Mat 5c 


95 LINES 


When His Excuse is 

4d e o Il 
Business before pleasure ... 

Is He Planning on 

Pleasure after Business? 


Don’t miss this daring heart-to- 
heart-story of a beautiful stenogra- 
pher who played overtime to keep 
the customers from saying no! 


A First National Hit with 


LORETTA YOUNG 


LYLE TALBOT 
» | WINNIE LIGHTNER 
\ REGIS TOOMEY 

% HUGH HERBERT 


STRAND 


Cut No.9 Cut 4oc Mat roc 
210 LINES 


SHE GAVE HER LOVE TO ONE MAN 


TO GAIN THE LOVE OF ANOTHER! 


You’ve never seen a- picture so frank—so inti- 

mate—and so embarassing to certain men! The 

screen’s first daring heart-to-heart story of a 
customers’ girl.” Don’t miss it! 


|| DHE HAD TO SAY 


With 


LORETTA YOUNG>LYLE TALBOT 
WINNIE LIGHTNER « REGIS TOOMEY 
HUGH HERBERT 


This Warner Bros. picture may seem a bit hard on 
the men, but we can’t help it... It’s taken from life! 


STRAND 


Cut No. 17 Cut 4goc Mat roc 
140 LINES 


Listen In on this blaz- 


ing heart story that will make the, , 
ears of a million women burn! ° 


When he says 
“Business before pleasure!” 

Does he mean 

Pleasure after business! 


Wives! — Sweethearts! — Here’s your 
chance to find out what may be hap- 
pening on the other end of the wire— 


We apologize to the men for many 
of the frank revelations made by this 
picture, but we must show it just as 
it was made by First National —from 
the true story of one working girl! 


STRAND 


- WINNIE LIGHTNER 
REGIS TOOMEY. 
HUGH HERBERT 


—— 


Cut No.1t Cut 6oc Mat 15¢ 
318 LINES 
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XPLOITATIO 


Title Good for 
Snipe Campaign 


Take advantage of the intriguing 
title of this picture by plastering 
your town with the following snipe: 


SHE HAD TO SAY YES! 
Strand Now 


Tack this snipe in every avail- 
able spot on your locality, inelud- 
ing automobile fenders, doorsteps, 


store windows, taxis, street cars, in 
fact have your whole town literally 
covered with cards carrying the 
title. 


Street Stunt 


Have your whole town talking 
about “She Had To Say Yes” with 
this attention-getting street bally- 
hoo. Have a young man holding a 
long rod at the end of which is a 
hoop — and inside the hoop a very 
attractive girl. The couple should 
walk through the busiest sections 
of your town, with a sign on the 
man’s back reading “SHE HAD TO 
SAY YES!” Have them wind up 
their tour of the city in front of 
your theatre. 


BURGEE 


Sue HAD 
TO SAY 


yes 


with: 
tORETTA VOUNG 
LYLE TALBOT 
WINNIE LIGHTNER 
REGIS TOOMEY 
HUGH HERBERT 


In brilliant shades especially for 
suspension in your lobby or under 
your marquee. Size 20x30 inches, 
printed on heavy, durable canvas. 
With eyelets for hanging. 


Economically priced at 
45¢ Each 
Available only from 
MORRIS LIBERMAN 
729 Broadway New York, N. Y. 
NOT AT EXCHANGE 


Novel Throwaway 
for Secretaries 


Play up the stenographer and “cus- 
tomer” girl angles in this picture by 
means of the following throwaway, 
which your local: printer can make 
up at very little expense. The copy, 
which can be printed in blotter or 
plain throwaway form, should con- 
tain selling lines on the picture’ 
written in shorthand. 

The following message, in short- 
hand script, should be used: 

“Hearn the sensational truth 
about the customer girl—the girl 
who makes her living making love! 
The daring story of the girls who 
took shorthand from the boss in 
the day time and dictating from his 
customers at night! 


(Also use the following 
“‘straight’’ copy on _ your 


show.) 
SEE 

“SHE HAD TO SAY YES’”’ 
with 


Loretta Young 
Lyle Talbot 
Winnie Lightner 
Regis Toomey 


STRAND THEATRE — NOW 


The above throwaway can also be 
used as a lucky number contest by 
having receivers deposit one end 
of the throwaway (both ends of 
which should carry the same num- 
ber) in a box in your theatre lobby. 
Have a lucky’ number drawing held 
on your theatre stage opening night 
of “She Had To Say Yes.” Tie up 
with your local stores for suitable 
prizes for the lucky number win- 
ners, 


Free Fictionization 
Offers Double Tie-Up 


A complete fictionization of “She 
Had To Say Yes” is yours for the 
asking. Get the August issue of 
Seveen Romances Magazine on sale 
from July to August, and give it 
to your editor. Your only obliga- 
tion is that CREDIT MUST BE 
GIVEN TO SCREEN ROMANCES 
by the newspaper. A simple line 
reading: This story printed by per- 
mission of Screen Romances Maga- 
zine, is all that is necessary. Carry 
this tie-up farther by printing a. card 
13x17 for distribution at news-stands, 
hotel stands, ete. bearing copy on 
your show and a mention of the 
Screen Romances story. Information 
on local Screen Romances distributor 
will be given immediate attention if 
request is addressed to: MISS 
PEARL HONIG, Screen Romances, 
100 5th Ave., New York City. 


DANDY NEWSPAPER CONTEST “HOW 
HUBBY GOT WIFE TO SAY YES” 


Here’s a very interesting and 
humorous contest that should help 
sell tickets to your show. Get your 
local newspaper to co-operate with 
you in sponsoring a contest, in which 
the married readers are asked to 
tell, in 50 words, or less, the methods 
used by husbands in getting them to 
Say yes. The prizes should be given 


to the eleverest letters explaining 
how the husbands proposed. 

A contest of this sort is not only 
easy to work, but should create a 
great deal of interest, as there will 
no doubt be some very funny 
answers. The awards should con- 
sist of theatre passes, with a cash 
prize or two for the most unusual 
answers. 


NOVEL “CHUCKLE AD” CONTEST 
FOR CLASSIFIED PROMOTION 


Here’s a new slant on the classi- 
fied ad tie-up and should be easy to 
plant with your local newspaper. 
Herbert Hayman of the Strand 
Theatre in Pottstown, Pa., sent us 
the idea together with a ream of 
newspaper tear sheets showing the 
amount of free advertising given the 
stunt by the cooperating newspaper. 

It’s called the CHUCKLE AD 
CONTEST. “Chuckle Ads,” are just 
what the name implies. They con- 
tain at least four lines—one com- 
plete line taken from each of four 


different classified ads appearing in 
;the newspaper tied in the stunt. 
‘But the four combined lines must 
have coherence and above all be 
funny. 

It’s a cinch your local newspaper 
will want to use this novel classified 
promotion idea because it appeals to 
everybody. 

Start this contest off with this pic- 
ture. However, first be sure the en- 
tire contest gets a strong advance 
build-up with publicity stories and 
display advertising. 


post and C.O.D. charges. 


COLORTONE EFFECT 


4x5—Colored positive only $2.00—Set (positive and negative) $3.00 
3%4x4—Colored positive only 1.50—Set (positive and negative) 2.25 


Be sure to specify and include remittance with order to avoid parcel 


NATIONAL STUDIOS, Inc. 226 West 56th St., New York 


Order by Number N580 


Page Five 


EXPLOITATION 


“VES” IN MANY TONGUES OFFERS 
DANDY NEWSPAPER CONTEST 


Publish the following question and list of nationalities in 


your local paper with an offer of prizes of free tickets to see 
““She Had To Say Yes’’ for the ten (or more if situation justi- 
fies) most complete list of correct answers received. 

You will find one angle of this simple little contest that will 
keep the pot boiling because hundreds are going to ask every- 
one they meet, ‘‘Say how do you say YES in so and so lan- 


2) 
guage, 


in order to make their list as complete as possible. 


Here is the copy for a special contest box. 


The American girl had 


What did the French girl say? 
6c “cc “ce German cc (79 

Russian 
Spanish 
Hebrew 
Swedish 
Italian 
Danish 
Greek 

Dutch 

Slavish 
Roumanian 


6é “cc 


6c 


t6..say. “YRS.” 


What did the Portugese girl say? 
iT3 “cc “ Finnish 6c 
Norwegian 
Turkish 
Hungarian 
Armenian 
Hawaiian 
Hindu 
Chinese 
Japanese 
Arabian 
Polish 


UNUSUAL TITLE LENDS SELF TO 
SMASH CO-OPERATIVE AD PAGE 


A cooperative ad is a natural for 
the title of this picture. Sugges- 
tions for the application of it to 
various articles are 

Automobiles: He 
new Buick — then SHE HAD TO 
SAY YES. Drive your Buick to 
the Strand to see the best show in 
town — She Had to Say Yes. . This 
angle also applies to candy, flowers, 
dresses, millinery and other fashions. 

Restaurant: | “After dining = at 
Murchison’s he asked her if she 
wanted to come again, “SHE HAD 
iG Ra Systep Mae Gl OTS Mis Take her to 
Murchison’s, after seeing ‘She Had 
to Say Yes’ at the Strand.” Fash- 
ions; SHE HAD TO SAY YES 


given. 


showed her a 


Ranartar Colwmnu 


Based on Title 


Contact your local newspaper to 
run an inquiring reporter column, in 
whieh the newspaper sends out a 
cameraman to ask people on the 
street the following question (and 
to publish their pictures with the 
answers): “How Did You Get Your 
Wife to Say Yes?” A little squib 
at the top of this column should 
state that each of the people ques- 
tioned received free tickets to see 
“She Had To Say Yes” at your 
theatre. 

This inquiring reporter gag should 
result in very humorous answers, 
thereby creating reader interest for 
the newspaper and at the same time, 
helping your show. 


Your Own Movie 


Attractively gotten up 
in a four-page leaflet, 
with your theatre name 
at the head, this “Movie 
Magazine” is designed 
to bring in the custom- 
ers. 


This is the type of 
material that goes into 
the home, with women 
especially saving it for 
the rest of the family 
to read. 


The beauty about 
this ‘““Movie Magazine” 
is the fact that it con- 
centrates upon selling 
each picture you play. 

Prices include thea- 
tre imprint, top of mag- 
azine and back. 


Fifty per cent of the 
order must accompany 
the order, balance 
C.0.D., F.O.B. New 
York City. Two per cent 
discount allowed if full 
cash is sent with order. 


1000 to 3M______- $4.00 per M 

4000 to 5M_______. 3.75 per M 

6000 and over___ 3.50 per M 
Order direct from 


HOLLYWOOD PICTORIAL 
NEWS 


358 West 44th St, N. Y. C. 
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MOVIE MAGAZINE 


= AT THE PRIC 


when he asked her if she wanted 
Suzanne’s gowns and hats for her 
trousseau! Latest styles at Su- 
zanne’s!”” For photos: “Do you won- 
der that SHE HAD TO SAY YES 
when he asked her if she considered 
Romney’s Photos the Best in Town!” 


You can tie-up with every store in 
your town on this co-operative ad 
by also using the line, “She couldn’t 
resist the bargain—‘She Had To Say 
Yes’ To Blumberg’s Shoes. — The 
Cheapest and Smartest in Town!” 

Individual ads and window displays 
with co-operating dealers can be 
effected along the same lines. Of 
course, all copy should be augmented 
with stills from the picture, and copy 
advertising same. 


| Witle Good For 


Telegraph Tie Up i 


The title, “She Had To Say Yes,” 
offers you a great. opportunity of 
tying 
office using the following catchline: 


in with a local telegraph 


“TR YOU, “HAVE TO ‘SAY YES, 
DON’T WRITE, TELEGRAPH”! 
Miniature telegrams using catch- 


lines on the picture, along with bill- 
ing and theatre name, should be dis- 
tributed all over town. Have the 
telegraph offices give you window 
displays using stills and copy from 
the picture. You might also have 
an enlarged copy of the telegram 
placed in front of your lobby for 
display purposes. 


Magazine at 


Ga e 


oo. 3 
ieee 
< aS bes 
CARRIES YOUR OWN | 
THEATRE NAME - 
DEVOTED SOLELY 
TO YOUR THEATRE - 
SELLS YOUR PICTURES 
TO THE PUBLIC: 


ff 


| 
| 
7 1 


Play Date 
NOTE: Your imprint to include only the 
above information—3-col. ad as per sample 
to appear on back page. 


Teaser Calling 
Cards, Good Bet 


The following teaser calling card 
was used very successfully on “Lily 
Turner,” and “Frisco Jenny,” ani 
can be used just as effectively with 
this picture. Have small calling cards 
printed up with the following copy: 

SHE HAD TO SAY YES 
(Address of Theatre) 

Florence Tel. No. of Theatre 

The above cards should be dis- 
tributed 
clubs, on the streets and in your 


in business offices, men’s 


other houses. 


Big Plugs Thru 
Classified Ads 


Here’s an effective way to tie up 
with the Classified Ad section of 
your paper. 


In exchange for a dis- 
play box telling of the contest and 
giving plenty of prominence to your 
showing offer your paper this ef- 
fective interest-builder for its 
Classified Ad section. In the center 
of this section have the paper print 
a set of about 20 questions refer- 
ring to the ads and leaving space 
for a “yes” or “no” answer. ~ For 
example: Is the address of Rich’s 
Other questions can be in this order: 
Are the Fleet Taxis more expensive 


Questions, like the latter example, 
should in a few cases make “no,” 
the correct answer so as to insure 
each one being looked up. At least 
one of the questions should refer 
to your playdate. Offer passes to the 
10 first correct contestants and, if 
you prefer, have them write about 


50 words on why they want to see | 


“She Had To Say Yes.” 


Fashion Show on 
Stage Ties in with 
Picture’s Theme 


Both the theme of “She Had To 
Say Yes” and the fact that the pic- 
ture deals with dresses, make this 


a “natural”? for a fashion show 
ballyhoo. Contact your local de- 
partment store or dress shop to 


stage a fashion show on the stage 
of your theatre the opening night 
of the picture. You might enlarge 
the stunt to include a hat shop, 
shoe store and accessories shop to 
share in the cost of the models, in 
return for screen announcement and 
lobby card mention. Tie-up should 
include window displays, featuring 
stills from the picture in all co- 
operating stores. 


Prettiest Model 

Further interest could be stimu- 
lated in this stunt by having a vot- 
ing contest for the prettiest model 
in the fashion show. The contest 
should be held in the theatre with 
each admission ticket good for one 
vote. 


Animated Cut-Out 
of Young’s Head 


You can attract a great 
deal of attention to your 
show by using an animated, 
enlarged cut-out of a head 
still of Loretta Young for 
display in front of your box- 
office. The figure should be 
made to move up and down 
by means of a small motor, 


giving the impression that 
she is nodding, ‘‘Yes!’’ Sell- 
ing copy should be along the 
following lines: “WHY 
DID SHE HAVE TO SAY 
‘YES’?’’ Additional copy 
should contain your billing 
and playdate. 


HOW TO PROMOTE AUTOMOBILE 
GIVEAWAY AT NO COST TO YOU 


Here is a giveaway at no cost to the theatre that was worked 
successfully by Joe Feldman of Warner Bros. Theatres, Pitts- 
burgh territory, in the Columbia Theatre, Sharon, Pa.; and later 
in the Warner Theatre, Erie, Pa. In each ease it brought a week’s 
receipts in one night and earned a great advance build-up for 
the respective attractions playing the theatres. 


Use this idea for ‘‘SHE HAD TO SAY YES”’ as a two 


week build-up and you’ll want 
the plan: 

1. Arrange with your local auto- 
mobile dealer to supply a ear at 
cost, to be given to the patron hold- 
ing the lucky number, attending 
your theatre on a designated night. 

2. Having secured the automo- 
bile — call on your local merchants 
and ask them to participate in this 
merchandising idea. Point out that 
the value of the screen advertising 
in your theatre would alone be 
worth more than the small cost in- 
volved; plus the additional adver- 
tising gained. In addition people 
would be attracted to the stores of- 
fering the giveaway tickets. Use 
the rotary plan and choose only one 
merchant representing each line of 
business. 

3. The cost of the car, plus the 
cost of numbered give-away tickets, 
heralds, trailers and window eards 
—is to be divided among the parti- 
cipating merchants, including the 
automobile dealer. In the event you 
secure ten merchants to participate 
and the actual cost of the car is 
$600. plus $100. for advertising — 
each of the cooperating merchants 
would pay $70. This is a small out- 
lay, considering the value of the 
screen, lobby and other advertising 
gained for a period of two weeks. 

4. Each cooperating merchant 
receives free, an unlimited supply 
of numbered tickets to give at his 
own discretion to customers. 

The auto dealer can give away 


} 


to repeat it regularly. Here is 


thtse tickets to prospective buyers; 


the theatre offers these tickets with 
each paid admission every day, or 
on special nights needing a little 
build-up. Print plenty of tickets— 
the more that are given away, the 
bigger the returns will be. 

5. Supply each cooperating mer- 
chant with window ecards and spe- 
cial heralds advertising the auto- 
mobile prize, showing a picture of 
the car and its description. Also list 
the names and addresses of all the 
merchants where the numbered give- 
aways may be secured. Handle the 
copy for the trailer in the same 
way. 


6. Display the car in the lobby 
of your theatre; announce the stunt 
including the day and date of the 
presentation to the winner, at which 
time you will play “SHE HAD TO 
SAY .YES;? 

7. Make it an emphatic rule that 
everybody who wishes to be eligible 
for the prize award must be in the 
theatre on the designated date. Be 
sure that this rule is printed on all 
giveaway tickets and all other ad- 
vertising. 

8. Be prepared for an overflow 
attendance. Hook up loud speakers 
in your lobby and in front of the 
box-office, so that admission ticket 
holders who are unable to get into 
the theatre, may hear the numbers 
ealled. : 


TEMPTING GIRL TO SAY YES IN| 


STORE WINDOW, A GOOD STUNT 


The title, “She Had To Say Yes,” 
lends itself to many comedy stunts, 
one of the most effective of which 


is the following, which is bound to 
attract the attention of hundreds 
of people daily. Here’s how to work 
it: 


Place a young and _ attractive 
couple in an empty store window and 
have them perform the following 
pantomime. The boy offers the girl 
a box of candy, to which her re- 
action is to shake her head de- 
terminedly from side to side, in- 
dicating “no.” Have him, in suc- 
cession, offer her a bouquet of 
flowers, underwear, stockings, to all 
of which she shakes her head nega- 
tively. He may show her a picture 
of a house, a dog, a car and other 


to place in the window, itself. Of 
course, the girl says no to all these 
suggestions. Finally, he shows her 
an unusually large diamond ring, 
with the diamond also of exagger- 
ated size, to which the girl nods 
“yes,” 

By the time all these motions are 
finished, you’ll probably have a 
crowd in front of that window that 
should extend right down to your 
theatre. The window should dis- 
play stills from the picture and ad- 
vertising copy on same. 

The above stunt should be re- 
peated at regular intervals so that 
practically everybody in your town 
will be talking about the show at 
your theatre. 

You can finish each performance 
by pulling down a large shade on 


articles which you may not be able| which is lettered strong selling copy. 


Colored Lobby Enlargements 


These attractive colored 28 
by 42 enlargements will add 
interest to your lobby. They 
can be used as advance and | 


current with “She Had To Say 


Yes.” Priced individually at 
$3.50 each. Set of three — | 
$10.00 per set. The scenes 
are the highlight flashes from | 
the picture. 


Order direct from PHOTOCOLOR STUDIOS, 220 West 
42nd Street, New York City. 
All prices are quoted f. o. b. New York. 


ADVANCE PUBLICITY 


your 1st story 


“She Had to Say Yes” 
Lays Bare Practice 
of Customers’ Girls 


The movies lay bare another 
racket in “She Had To Say Yes,” 
a First National production which 
eomes to the 
Theatre 
day engagement. This picture with 
its all-star cast headed by Loretta 
Young, Lyle Talbot, Regis Toomey 


and Winnie Lightner, reveals the 
adventures of “customers’ girls,” 
which is always a pretty, though 
lightly principled lure used by cer- 
tain firms of big business to extract 
orders from out-of-town buyers. 

Loretta Young plays a secretary 
to Regis Toomey, an enterprising 
young salesman for a large concern, 
who is her sweetheart as well as her 
boss. Toomey scoops competing 
houses when he hits upon the 
scheme of allowing his attractive 
office girls to entertain the visiting 
buyers rather than the professional 
“eustomers’ girls, who have outlined 
their freshness. 


Loretta finally persuades her 
fiance to let her work this racket 
too, in order that her commissions 
can swell their mutual treasury, 
and thereby hasten their wedding 
date. But when her prospective 
buyer turns out to be handsome 
Lyle Talbot, instead of a puffy 
middle-aged merchant out for a 
spree, complications develop. 


What happens from this point on 
is what makes “She Had To Say 
Yes” one of the most entertaining 
pictures to be shown here in many 
months. It lays bare what nice 
girls who find it hard to say “no” 


ers say “yes” on an order blank. 


This sparkling bit of a screen- 
fare brings back an old favorite in 
Winnie Lightner, one of the best 
comediennes in pictures, and pre- 
sents a new-comer in Suzanne Kil- 
born, who is destined to become as 
popular on the screen as she has 
been on the stage.. The inimitable 
Winnie Lightner, with her wise- 
eracking manner, amply provides 
the laughs, while Suzanne Kilborn 
offers something new as a home- 
wrecking menace. 

John Francis Larkin, who knows 
New York better than a Times 
Square cop, authored the story, 
which was treated for the screen 
by Rian James and Don Mullaly. 

Busby Berkeley and George Amy 
co-directed “She Had To Say Yes,” 
and turned in a fine job, maintain- 
ing a breezy tempo throughout. 


Makes Bow as Hero 


When Warner Bros. saw Lyle Tal- 
bot in a stage play they decided 
that his was the personality to play 
movie villain roles. In “She Had 
To Say Yes,” coming to the Strand 
Friday, he plays a sympathetic role 
for the first time, and from reports, 
his versatility shows to great ad- 
vantage. Loretta Young plays the 
feminine lead. 
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Two In 5--Star Cast 


| your 2nd story | 


Loretta Young Heads 
Cast of 5 Stars in 


“She Had To Say Yes,” a First 
National picture which opens at the 
SS og Ces See os theatre on 
5o a ae He » carries a five 
star cast as well as several excel- 
lent featured players. 


Loretta Young, who has the lead- 
ing feminine role, has been playing 
stellar parts for some time, notably 
in« “Life {-Begins,’=i “Play. Girl,” 
“They Call It Sin” and “Week End 
Marriage.” While Lyle Talbot 
plays his first leading role for First 
National, he has been starred on 
the stage and played the lead in 
“No More Orchids.” Up to the pres- 
ent picture he has been cast as the 
First National studios in heavy 
roles, in such pictures as “Twenty 
Thousand Years in Sing Sing,” 
“Three on a Match,” “The Life of 
Jimmy Dolan,” and others. 


Regis Toomey who has a second- 
ary lead a'most as important as 
Talbot’s part, is well known for 
stellar and leading roles, playing 
in “Graft,” “Touchdown” and “24 
Hours” among others. 


The picture sees the return to the 
screen of Winnie Lightner after a 
year’s absence in stage work. She 
will be remembered for her work 
in “Gold Dust Gertie,’ “Gold Dig- 
gers of Broadway,” “The Life of 
the Party” and many other produc- 
tions. 


Suzanne Kilborn, famous on the 
stage, makes her bow in pictures as 
a blonde vamp in “She Had To Say 
Yes,” finally following her noted 
husband, Chester Morris, to the 
screen. Others in the cast include 
such notable players as Hugh Her- 
bert, Joe Cawthorne, Ferdinand 
Gottschalk, Helen Ware and Harold 
Waldridge. . 


The screen play by Rian James 
and Don Mullaly is based on an 
original story by John Francis Lar- 
kin and treats of a new type of gold 
diggers who are known as “custom- 
ers’ girls.’ They are chosen for 
their beauty and willingness to 
“yes” out-of-town buyers into sign- 
ing profitable contracts for the firm, 
in this case a dress house. 

The picture was directed by Busby 
Berkeley, the famvus musical com- 
edy director, who directed “42nd 
Street,” and “Gold Diggers of 1933.” 
George Amy was co-director with | 


pore 
Loretta Young and Lyle Talbot have the featured roles in “She Had 
To Say Yes,” new Warner Bros. film coming to the Strand Friday. 
Regis Toomey, Winnie Lightner and Hugh Herbert are also included 
in the cast. 
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| your 3rd story | 


Lyle Talbot Reforms; 


Quits “Heavy” Roles 
_for Romantic Loade 


Lyle Talbot. has reformed, pic- 
torially speaking. Or perhaps it is 
more accurate to state that First 
National has reformed him, At any 
rate he is not playing criminal roles 
or “heavies” any more. The com- 
pany has put him into straight 
leads. 


His first leading role for First 
National is opposite Loretta Young 
in “She Had To Say Yes,” a pic- 
ture which comes to the 
Theatre on 

Lyle 
went to Holly 
wood just a 
year ago. Hej 
was signed u 


ey 


with 
Fairbanks, 
in “Love Is a 
Racket.” Since 
then he  hasg 
played in nine? 
pictures for his” 
company, each 
part being in- 
creasingly more 
important, but all in the heavy line, 
until his present role. 

Because of his splendid work in 
“She Had to Say Yes,” Warner 
Bros.-First National production ex- 
ecutives cast him for the male lead 
opposite Kay Francis in “Mary 
Stevens, M.D.,” one of their big- 
gest pictures of the year which will 
be released at an early date. 


Although he has the heroic lead 
in “She Had To Say Yes,” he is 
not entirely above being a little 
naughty in his present role when he 
comes to New York as the big buyer 
of a Western concern and acts the 
playboy with the “customers’ girls,” 
used by the dress house to enter- 
tain the buyers in the life of land- 
ing their business. Loretta Young 
is the “customers’ girl” assigned to 
Talbot. 


The story, written by John Fran- 
cis Larkin, deals with a new type 
of gold digger who is supposed to 
say “yes” to the customer and under 
no circumstance offend him. It was 
adapted to the screen by Rian 
James and Don Mullaly and directed 
by Busby Berkeley and George 
Amy who directed the dance num- 
bers in “42nd Street” and “Gold 


LYLE TALBOT 
Cut No. 2 
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Berkeley on “She Had To Say Yes.”, Diggers of 1933,” 


| your Ath story | 


“She Had to Say Yes” 
Exposes Astounding 
Customer Girl Racket 


An astounding phase of big busi- 
ness, otherwise entirely legitimate, 
is revealed in a highly amusing and 
yet startling picture, “She Had To 
Say Yes,” produced by First Na- 
tional with Loretta Young as the 
chief “yes” girl, and coming to the 

theatre on 


This is the employment of what 
are known as “customers’ girls” to 
act as a lure to out-of-town buyers 
and induce them to sign big orders. 
The use of customers’ girls is prob- 
ably as old as business itself, and 
much more widely practised than is 
generally supposed, yet until now 
very little has been said about it. 

It would not do for a firm to let 
it leak out that their buyers were 
being entertained by pretty and fas- 
cinating girls. Reputations of im- 
portant business men might be 
ruined, or wives quietly settled at 
home while their husbands are on a 
buying spree in New York might 
learn the facts and resort to the 
divorce courts. 

The story of “She Had To Say 
Yes” by John Francis Larkin is 
based on actual fact, and deals with 
a new angle of the age old game, 
in which the firm represented makes 
use of its own secretaries and sten- 
ographers as “customers’ girls.” It 
is their business to spend the eve- 
ning with out-of-town buyers who 
are looking for entertainment as 
well as the purchase of goods. 

“Customers’ girls” receive bonuses 
for all orders their firm lands 
through their coquettish efforts. 

The picture is gay and entertain- 
img —toce.bigh—dogenp rithotreng 
dramatic moments in the girls’ mid- 
night frolics with none too scru- 
pulous escorts. There is a notable 
cast playing in support of Miss 
Young, which includes Lyle Talbot, 
Regis Toomey, Winnie Lightner, 
Hugh Herbert and Joe Cawthorne. 

The screen play is by Rian James 
and James Mullaly and the diree- 
tion by Lloyd Bacon. 


your 5th story 


Winnie Lightner Back 
in Films After Year’s 
Tour in Vaudeville 


After a year’s absence during 
which she toured .the vaudeville 
stages, Winnie Lightner returns to 
the screen in the First National pic- 
ture, “She Had To Say Yes,” which 
COMOS=t0--tHG eres se hs ees 
Theatre next But 
is a far different Winnie from the 
Winnie who last appeared in “Play 
Girl.” 

Red headed, svelte as to figure, 
smart cracking, and possessed of 
the most beautiful pair of legs im- 
aginable— that was the Winnie 
Lightner her fans formerly knew. 
Smart cracking she is still, and hei 
legs have changed not one iota, but 
her hair is now its own natural 
brown, and her figure a litt’e more 
plump. Winnie has decided to Je: 
nature take its course. 

“After all, ’m a_enmedienne,” 


she says in explansti.r “and } 
think T’ll be just as ‘siany — may 
be even funnier-- when I’m my 


own natural self.” 

It was as a fat girl that she first 
made her big hit in pictures, in 
“Gold Diggers of Broadway.” In 
her new picture, as in her last, 
“Play Girl,” Winnie is featured with 
Loretta Young, while others in the 
east include Lyle Talbot. Regis 
Toomey, Hugh Herbert, Suzanne 
Kilborn and Joseph Cawthorne. A 
new directorial team, Busby Ber- 
keley and George Amy, are respon- 
sible for the production. The pic- 
ture, which deals with a new type 
of gold digger in the form of “cus- 
tomers’ girls” used by dress houses 
to induce out-of-town buyers to 
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14 Beauties Comprise 
Secretarial Staff in 
“She Had to Say Yes” 


The most beautiful staff of sten- 
ographers ever assembled under one 
roof appear with Loretta Young in 
the® First National picture, “She 
Had To Say Yes,” which comes to 
the 


Theatre on 


Ce ee  ? 


Loretta Young’s loveliness’ needs 
no introduction to America’s mo- 
tion picture fans. Around Miss 
Young, in the busy cloak-and-suit 
emporium of Glass & Company, are 
grouped the starlets of the Warner 
Bros.-First National stock company 
— every girl picked for her beauty, 
charm and personality, after meas- 
uring up to standards as severe and 
inflexible as those of the late Flor- 
enz Ziegfeld. 

The girls who were selected for 
the stock company from 5,000 ap- 
plicants include’ Maxine Cantway, 
Edna Callahan, Lynn Browning, 
Helen Mann, Pat Wing, Ann Hovey, 
Jayne Shadduck, Margaret LaMarr, 
Toby Wing, Loretta Andrews, Bar- 
bara Rogers, Renee Whitney, Don- 
na Roberts and Geraine Greer. 

There is also the piquant, irre- 
pressible sauciness of Winnie Light- 
ner, who plays the role of Loretta’s 
best. friend, and the dazzling blonde 
pulchritude of Suzanne Kilborn, 
who is in real life Mrs. Chester Mor- 
ris. In “She Had To Say Yes,” Kil- 
born is the cause of all the heart- 
aches and grief between Miss Young 
and Regis Toomey. 


These beautiful secretaries play 
the roles of customers’ girls for a 


cloak and suit company in a lively 
and entertaining story of the play: 
time hours of buyers on a trip to 
New York. 

Among other principal players in 
the cast are: Lyle Talbot, Hugh 
Herbert, Joe Cawthorne, Ferdinand 
Gottschalk, Helen Ware and Harold 
Waldridge. Busby Berkeley and 
George Amy directed the produc- 
tien, which is based on an original 
story by John Francis Larkin and 
adapted by Rian James and Don 
Mullaly. 


Returns to Films 


WINNIE LIGHTNER, missing from 
the movies for almost two years, 
returns once more in a leading role 
in “She Had To Say Yes,” a new 
Warner Bros. film due at the Strand 
Friday. She is one of the picture’s 
five star cast—Loretta Young, Lyle 
Talbot, Regis Toomey and Hugh 
Herbert are the other prominent 
: players. 
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place large orders, is based on an 
original story by John Francis Lar- 
kin and adapted by Rian James and 
Don Mullaly. = 


Page Seven 


“She Had to Say Yes,”’ Is 
Tangy, Entertaining Film 


O 


NCE again, Warner Bros.-First National studios have 
scored by taking for a picture’s theme a topie from 


life regarding which little has been said in the past be- 


eause of obvious reasons. This 


time the motion picture camera 


Ist day of run 


Loretta Young Says 
“Yes” in Picture But 
Not So in Real Life 


Loretta Young, whose latest role 


is taken into the inner sanctum of a large dress house and the|i" Pictures is the feminine lead in 


practice of this industry of using 
with which to land orders from out-of-town buyers, is brought] the 


to light. 
at the 
joyed a real treat when the First Na- 
tional picture, “She Had To Say 


Last night, the audience 
Theatre en- 


Yes,” had its premiere. 


A large cast, headed by Loretta 
Young, Lyle Talbot, Winnie Light- 
ner, who makes her return to the 
screen after’ an absence of over a 
year, and Regis Toomey, make “She 
Had To Say 
. Yes” a highly 
engrossing and 
: very plausible 
film. 


known class of 


LORETTA YOUNG 


featured in “She Had YOUD ladies 
To Say Yes,” at the termed “eus- 
Soe omens! gl 

Cut 15¢ Mat 5c form the nu- 
cleus of’ this 


exciting theme. A “customers’ girl’ 
as the uninitiated at the ....... 
fie eh. Theatre learned is the 
lovely bait used by hard business 
to eurry-favor with buyers. 


percentage of the commission. She, 


as. the title so aptly implies, “has} 
to say yes” when she really wants |, 


to say “no.” 


Loretta Young is superb as one} 


of this daring sorority of young 
working girls. 
Regis Toomey, the creator of this 
business scheme, who is her sweet- 
heart as well as boss. The girl 
is able to keep on the winning side 
of the gamble until she tackles a 
handsome young buyer in Lyle Tal- 
bot. This meeting entirely changes 
the complexion of things, and in- 
cidentally provides the bulk of the 
tremendous interest of the story. 

There have been pictures shown in 
recent months that have had more 
blazing names in the cast and great 
blatant ballyhoo, but it can be truth- 
fully said that none of them top 
the current attraction at the 
Se terete: Seema ae Theatre in love 
interest, uniqueness of story or per- 
formance of cast. 

“She Had To Say Yes” was co- 
directed by Rusby Berkeley and 
George Amy, newcomers to the 
megaphone field, but who are there 
to stay if this initial effort can be 
accepted as a criterion of their 
work. The welding of such out- 
standing talent as Winnie Lightner, 
Suzanne Kilborn, Helen Ware, Ferdi- 
nand Gottschalk and others into the 
smooth running theme with the fea- 
tured stars, is in itself worthy of 
an added bit of laurel. 

If you want a dramatic picturiza- 
tion of a working girl’s‘gamble with 
the odds against her, replete with 
highly spiced moments, and a lib- 
eral helping of comedy, then you 
may take this reviewer’s word for 
it that “She Had To Say Yes” will 
be entirely to your liking. 


Lightner-YoungTeamed 
in ‘She Had to Say Yes’ 


Loretta Young and Winnie Light- 
ner form an unusual team in the 
First National picture, “She Had 
To Say Yes,” now showing at the 
theatre. They are 
constantly together as secretaries in 
the same firm and also roommates. 
Miss Lightner acts as a foil to Miss 
Young, the latter supplying the 
drama and romance and the former 
the light humor. They were cast 
in the same way in “Play Girl.” 


Page ‘Eight 


The] 
girl gambles her beauty against a/| 


Encouraging her is} 


‘feustomers’ girls’’ as bait 


premiero at 


the First National production “She 
Had To Say Yes,” now showing at 
Theatre, has 


Dramatic Triangle in Strand Film 


Regis Toomey, Lyle Talbot and Loretta Young in a scene from “She Had To Say Yes.” which had its 
the Strand tast night. Tts Wnusuul tite uf the gists why curs ticit tees coe 2TtAUNg 
out-of-town buyers affords many an exciting moment. 
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probably said “No” as many times 
in the last twelve months as any 
single young lady in Hollywood. 

Loretta is one of filmdom’s most 
popular girls and at least a half a 
dozen of Hollywood’s available 
hearts have been laid at her feet 
during the past few months. She 
has treated all of the owners 
honestly but lightly. She is not in 
the mood. 


Loretta has an agreement with 
the First National Studios not to 
marry during the term of her con- 
tract, but this is not the only rea- 
son for her steady refusal to con- 


EIEIO 


Opening Day Story 


“She Had to Say Yes” 
With Loretta Young 
Opens at Today 


The lowdown on the precarious 
lives of “customers’ girls” used in 
the dress trade will be shown at 
the Theatre today 
when -the First National produc- 
tion “She Had To Say Yes,” which 
has a sparkling cast headed by 
Loretta Young, Lyle Talbot, Regis 
Toomey, Winnie Lightner and many 
others, has its premiere. 


The movies have often contained 
a plot in which a pretty girl was 
used as a lure to attain an end, but 
it remained for First National to 
step to the fore with this turbulent 
drama of the girls who eke out 
their small wages by entertaining 
out-of-town buyers, depending upon 
a commission from the orders landed 
through their coquettish efforts. 


Loretta Young plays the part of 
one of these girls. Her purpose is 
to earn extra money so that she 
and Regis Toomey, the originator 
of this phase of big-business, can be 
married. She manages to get by 
without being compromised until 
she meets a young handsome, but 
thoroughly wise buyer played by 
Lyle Talbot. 


The carefully selected cast includes 
Regis Toomey, Loretta Young’s 
sweetheart-boss who lets his greed 
for commission money get the bet- 
‘ter of his love for the girl; Lyle 
Talbot, sensational young leading- 
man, the out-of-town buyer, who 
learns from Loretta that she wants 
to say no when she has to say yes, 
and the popular comedienne Win- 
nie Lightner who adds a hilarious 
touch. 


Busby Berkley, noted for his bril- 
liant direction of the dance num- 
bers in “42nd Street” and “Gold 
Diggers of 1933,” and George Amy, 
one of Hollywood’s newest direc- 
tors, directed the original story by 
John Francis Larkin. 


Nowelty Box 


Busby Berkeley’s 
Customers’ Girls 


What are Customers’ Girls? 


Busby Berkeley, the famous 
musical comedy director and a 
connoisseur on pulchritude, who 
selected these girls for the First 
National picture, “She Had To 
Say Yes,” which is now at the 
ae eee Theatre, gives 
the answer. 

She is a girl engaged by a 
company, in this case a cloak and 
suit house, to entertain out-of- 
town buyers seeking to combine 
pleasure and business and_ to 
“ves” them into signing profit- 
able contracts. 

Her qualifications are: 

Beauty. 

Brains, 

Wit. 

Camaraderie. 

Tact. 

The girls chosen were originally 
selected from a list of 5,000 for 
the dance and chorus sequences 
in “42nd Street.” Their beauty 
and talent were so marked they 
were placed under contract by 
Warner ___ Bros.-First National 
studios. 


LORETTA YOUNG 
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2nd day of run 


Suzanne Kilborn, Wife 
of Chester Morris, in 
“She Had to Say Yes” 


Suzanne Kilborn, wife of Chester 
Morris, makes her bow in talking 
pictures in a featured role with 
Loretta Young in the First National 


picture, “She Had To Say Yes,” 
which is now. abt the.....:....... 
theatre. 


She has had plenty of theatrical 
experience, however, having been a 
favorite on the stage in musical 
for Her 
mother, Cynthia Kellogg, was a 
famous singer and trained Suzanne 
in singing and dancing almost from 
infancy. 

Five years ago Miss Kilborn took 
a brief vacation from the stage to 
play in a silent picture, but imme- 
diately returned to musical comedy 
work. Miss Kilborn visited the 
First National studios when her hus- 
band was playing opposite Joan 
Blondell in “Blondie Johnson.” She 
had no thought of entering pictures, 
buit it was suggested that she have 
a test made. The next day she was 
engaged to play an important role 
in “She Had To Say Yes.” 

She has the part of a blonde 
vamp, one of the “customers’ girls” 
employed by a cloak and suit com- 
pany to entertain out-of-town buy- 
ers and to “yes” them into signing 
profitable contracts. She not only 
vamps the customers but her own 
boss, stealing his affections fron. 
Loretta Young to whom he is sup- 
posed to be engaged. 

The sereen play by Rian James 
and Don Mullaly is based on an 
original story by John Francis Lar- 
kin and directed by Busby Berkeley 
and George Amy. Others in the cast 
include Lyle Talbot, Regis Toomey, 
Winnie Lightner, Hugh Herbert 
and Joe Cawthorne. 


comedies some time. 


CURRENT PUBLICITY 


sider matrimony. The more per- 
sonal and better reason is that to 
date she has not found herself to 
be in love. 

“It does seem a bit strange,” she 
said, “that the same studio which 
asked me to agree to say ‘no’ to all 
marriage offers, casts me in a pic- 
ture called ‘She Had To Say Yes.’” 

Lyle Talbot has the part of Miss 
Young’s leading man in the picture 
based on an original story by John 
Francis Larkin, dealing with the 
practice of business houses of em- 
ploying their secretaries as “cus- 
tomers’ girls” in order to induce the 
out of town buyers to buy. The 
screen play is by Rian James and 
Don Mullaly and the direction by 
Busby Berkeley and George Amy. 
Others in the cast include Regis 
Toomey, Winnie Lightner, Hugh 
Herbert and Joe Cawthorne. 


3rd day of run 


Regis Toomey’s Smiles 
Get Great Play in 
“She Had to Say Yes” 


Regis Toomey smiled his way into 
pictures. It was while playing in 
“Hit The Deck” in a Los Angeles 
theatre that a producer noted his 
flashing smile and engaged him to 
play in pictures. He has been 
smiling for the screen ever since. 

Toomey smiles his way through 
the First National picture, “She 
Had To Say Yes,” now showing at 
the Theatre. 
That is, he does up to the very last 
scene, when that smile is wiped off 
his face by Lyle Talbot, who plays 
the leading masculine role opposite 
Loretta Young. 

It is all on account of Miss Young 
that Toomey loses that smile. She 
was his girl, but he played fast and 


Inngea with annther nratty_ maid ond 


was jilted. When Miss Young falls 
in love with another man, Lyle Tal- 
hot, and Toomey finds he has Inst 
her he wants her back again. only 
he isn’t just quite sure she is a 
“good” girl. 

When he probes the matter just 
a little too roughly, Talbot leaps 
from the top of a porch and smacks 
him right on that famous smile, 
which vanishes entirely, producing 
one of the exciting scenes in a pic- 
ture filled with lively interest from 
beginning to end. 

The picture which is based on the 
story by John Francis Larkin treats 
of the exciting night adventures of 
a corps of stenographers who are en- 
gaged by their firm to entertain 
out-of-town buyers. 

Others in the cast include Winnie 
Lightner, Hugh Herbert, Joe Caw- 
thorne, Ferdinand Gottschalk . and 
Suzanne Kilborn besides a score of 
First National’s most beautiful con- 
tract players who have the roles 
of other “customers’ girls.” 


Ath day of run 


Lyle Talbot Headed: 
for High Honors in 
“She Had to Say Yes” 


Hollywood’s most promising young 
leading man is co-featured with Lo- 
retta Young. in “She Had to Say 
Yes,” the colorful story of a “cus- 
tomers’ girl,” which is now at the 
Theatre. Lyle 
Talbot is the rising young actor’s 
name, and this picture marks his 
greatest screen triumph in the short 
time he has been in pictures. 

Coming fresh from the stage -Tal- 
bot has scored in “Three On A 
Match,”* “Twenty Thousand Years 
in Sing Sing,” and “No More Or- 
chids.” His role of the handsome 
buyer with the big order to place 
in “She Had To Say Yes” provided 
the star with his greatest oppor- 
tunity, and his work in this picture 
promises to place him in the front 
ranks of stardom. It is hig first 
hero role on the First National lot 
after a series of heavy roles. 

Supporting the featured players 
is a strong cast of capable artists. 


Advance Features 


“Screen Girls Prettier than 
Venus de Milo,” says Busby 


T the famed Grecian beauty, 


wood today, would she make the screen beauties look to 
Busby Berkeley thinks not. 

And Berkeley is fully qualified to make this brash state- 
ment. He has directed more than 150 stage productions, mostly 


their laurels? 


musical comedies in which the 
legs is an essential factor. More 
numbers and ensembles for the War- 
ner Bros. picture sensations “42nd 
Street” and “Gold Diggers of 1933.” 

In these pictures he picked 150 
beauties frim 5,000 applicants to 
take part in the choruses and dances. 
Out of this number he again se- 
lected fourteen of the most beau- 
tiful and used them as “customers’ 
girls” in the First National picture, 


“She Had To Say Yes,” featuring 
Loretta Young and Lyle. Talbot, 
which topensivat thes... ... e.. 
Theatre: OMe se. ergs Oe , and 
whieh he directed in association 
with George Amy. 

Berkeley contends that he se- 


lected the prettiest girls to be found 
for these customers’ girls. Their 
qualifications in the story are 
beauty, brains, wit, camaraderie and 
the willingness to say yes” to out- 
of-town buyers who want’ to be 
shown a good time before signing 
on the dotted line. The girls com- 
prise the secretarial foree of a cloak 


and suit house, which uses _ its 
stenos to entertain out-of-town 
buyers. 


“These girls are more beautiful 
by far than Venus de Milo aceord- 
ing to present day standards,” said 
Berkeley. “I would not have passed 
one of them up in favor of the 
Grecian beauty judging by the di- 
mensions which have been. handed 
down to us. 

“Valves-change, and what was ac- 
UAlvUa wo Utaaty evel a ru w yy Ca4 
ago, would not be considered beau- 
tiful today. Buxomness and volup- 
tuousness were considered primary 
factors in beauty in the past. Now 
we go in for trim, slender figures.” 

Illustrating his point he takes 
Jayne Shattuck, one of the cus- 


| Pray ors 


Venus de Milo, were in Holly- 


pulchritude of face, form and. 
recently he directed the chorus 


tomers’ girls as symbolic of the en- 
tire group of girls and compares her 
with the measurements of the Venus 


de Milo. 

Miss Shattuck is slightly taller 
than the Venus and her proportions 
are uniformly more slender. This 
is the table: 


Venus de Milo Jayne Shattuck 


Height 5’4” 5/434” 
Neck 14” 113%” 
Bust 3434” Bh 
Waist 2814” OG 
Hips 36” 34” 
Calf 131,” 1214” 
Ankle 814” 734" 


This perfect Miss 1933, the sue- 


cessor to the Venus de Milo, would 
be a fairly accurate composite of 
the fourteen pulchritudinous maid- 
ens.in “She Had,To Say. Yes,” ac-, 
cording to Mr. Berkeley. 

The other thirteen beauties in the 
picture include Maxine Cantway, 
Edna Callaghan, Lynn Browning, 
Helen Mann, Pat and Toby Wing, 
Ann Hovey, Margaret LaMarr, Lo- 
retta Andrews, Barbara Rogers, 
Renee Whitney, Donna Roberts and 
Geraine Greer. They are just as 
beautiful and as well proportioned 
as Miss Shattuck. It ig all in the 
matter of taste, whether you like 
’?em blonde or brunette or red 
headed. 

In the main cast supporting Miss 
Young and “slhot are such notable 
WUegIs es eaey; re 
Lightner, Hugh Herbert, Joe Caw- 
thorne, Ferdinand Gottschalk, Su- 
zanne Kilborn, Helen Ware and 
Harold Waldridge. 

The screen play is by Rian James 
and Don Mullaly based on an orig- 
inal story by John Francis Larkin. 


way 


Secretaries Have Sideline 


in “She Had to Say Yes”’ 


I 


N 4 
S the stenographer merely a competent young workwoman 
about the office, as is so often supposed, or is she, as wives 


more often fear, a business-hour rival to look out for? 
First National attempts to answer the question in part 


in “She Had To Say Yes,’’ which comes to the 


Theatre 


with Loretta Young, Lyle 


Talbot and Regis Toomey in the leading roles. 
They don’t, of course, attempt to take sides. Your stenog- 


rapher is your own business. Or 
your wife’s. At any rate she’s not 
the business of anyone but the man 
who hires her. 


What they do try to show, how- 
ever, is that stenographers can be 
nsed for other matters than mere 
“routine office work. In John Fran- 
cis Larkin’s clever story, for ex- 
ample, they are used to replace the 
usual showgirls with whom New 
York firms lure out-of-town buyers 
into big contracts. 


Showgirls, contends “She Had To 
Say Yes,” are all right in their way. 
But that way has nothing to do with 
big business, with contracts, or with 
the present story. Stenographers are 
fresher. They are generally younger 
and not so blase about night life. 

First National has put a bevy of 
its choicest little beauties into this 
as the young and pretty stenogra- 
phers. In the nightclub, in the thea- 
tre, and even in taxicabs, they get 
in the work which bring the busi- 
ness. to their firm. 

Loretta Young is the chief at- 
traction among them. She’s really 
not a stenographer at all, but a 
secretary, engaged to the young ex- 
ecutive who thought up the scheme 
of putting the stenos to work. It’s 
one of Loretta’s best roles. She’s 
aided and abetted in her comedy mo- 
ments by Winnie Lightner, who 


never lacks for wisecrack—or 
smile. 

Lyle Talbot, a young stage player 
whom First National has developed 
during the past year, has his first 
leading role. Lyle has shown him- 
self a Lothario in Hollywood. “She 
Had To Say Yes” will reveal 
whether he’s as attractive to the 
ladies of the country at large as he 
is to those of the film capital. 


A new player to the screen is 
Suzanne Kilborn, who plays the 
dizziest among the little blond type- 
writer pounders. She’s new to the 
screen but not to the stage, 
where she has played for some years. 


a a 


Incidentally — and this is telling 
on one of the screen’s most en- 
gaging young “bachelors” — _ she’s 
Mrs. Chester Morris. 

The cast of girls — you’re going 
to see them again, so you might as 
well meet them — include Maxine 
Cantway, Jayne Shadduck, Helen 
Mann, Loretta Andrews, Ann 


Hovey, Lynn Browning, Renee Whit- 
ney, Pat and Toby Wing and Bar- 
bara Rogers. 

The cast of players, besides the 
leads, includes Helen Ware, Ferdi- 
nand Gottschalk, Hugh Herbert, Joe 
Cawthorne and Harold Waldridge. 
The picture was directed by Busby 
Berkeley and George Amy. 


Shorts 


Winnie Lightner’s Last 
Film Also With Loretta 


Winnie Lightner, formerly a 
screen star, forsook the calcium 
lights for the footlights about a year 
ago. Her last picture was “Play 
Girl” with Loretta Young. Now 
she returns to the screen and her 
first picture is again a part with 
Loretta Young in the First National 


picture, “She Had To Say Yes,” 
which is now showing at the 
pol ang tra ess ¢oc a theatre. In both 


pictures she plays the role of chum 
and roommate to Miss Young. 


Loretta Young Miffed 
at Ousting. of Seers 


Loretta Young, who plays the 
leadng role in the First National 


picture, “She Had To Say Yes,” 
Comime tomtie: 4... .uisken theatre 
OHege. is quite miffed 


at the ‘Los Angeles council which 


‘banned fortune tellers from Holly- 


wood. Loretta always consulted a 
medium before starting work on any 
picture to learn whether it is just 
the right role for her. In the last 
picture she had to be content to 
take the studio executives’ word for 


Lyle Talbot’s Ambition 
Is to Live in London 


Lyle Talbot, who plays the lead- 
ing masculine role. opposite Loretta 
Young in the First National picture, 
“She Had To Say Yes,” which opens 
bestia <p aceite eon eee theatre on 
has an am- 
bition which he hopes to fulfil, when 
he has attained fame and fortune 
on the sereen. It is to live in Lon- 
don for ten years. And his reason 
is to absorb the theatrical atmos- 
phere of the theatre capital of the 


world, made famous by Kean and | 


Irving, Ellen Terry, Barry Sullivan 
and the like. 


Wife of Chester Morris 
Makes Her Film Debut 


Suzanne Kilborn, the famous 
stage star who in private life is the 
wife of Chester Morris, makes her 
bow on the screen in the First Na- 
tional picture featuring Loretta 
Young, “She Had To Say Yes,” now 
showing: at the = =. a Theatre. 
She has the role of a blonde vamp. 
By coincidence Chester Morris was 
playing in the same studio at the 
same time in “Blondie Johnson” 
with Joan Blondell. 


Loretta Young Prefers 
Brunettes as Her Leads 


Loretta Young likes dark lead- 
ing men. That’s one reason why 
Lyle Talbot was selected to play 
Opposite her in the First National 
picture, “She Had To Say Yes,” 


which scomés: to: thee > 
theatre on , Talbot 
is very dark of hair and skin while 
Loretta is the blondest of blondes, 
with natural light hair and peaches 
and cream complexion. The contrast 
tends to set off and enhance Lor- 
etta’s fair beauty. 


‘She Had to Say Yes’ Is 
Busby Berkeley’s First 


“She Had To Say Yes,” a First 
National picture featuring Loretta 
Young and Lyle Talbot, which opens 
at the theatre on 
eS tee, a eA ee is the first 
directorial effort of Busby Ber- 
keley, the famous stage and music- 
al comedy director, for that com- 
pany. He worked in association 
with George Amy. Berkeley did, 
however, direct and create the en- 
sembles and the dances for the War- 
ner Bros. picture, “42nd Street.” It 


‘eluded 


was his work in this picture that 
led to a director’s contract. Just 
previous to “42nd Street” Berkeley 
had directed the dance numbers for 
Eddie Cantor’s “The Kid from 
Spain” and “Whoopee.” 


Current Features 


Gorgeous Clothes Designed 
for Loretta’s Latest Film 


ITH the Cinderella story repeated in fashions, if not in 
plot, ‘‘She Had To Say Yes,’’ a First National pie- 


ture with Loretta Young, now showing 


clothes seldom equalled by the 
career. 


at the 
an array of 
in her entire 


Theatre, presents 
smart young star 


Loretta starts as a pretty but dowdy little secretary to a 


gown manufacturer. Winnie Light- 
ner, another secretary who knows 
both men and materials, gives her 
a few pointers. The result is amaz- 
ing. 

Loretta starts entertaining out-of 
town buyers. She snares for herself 
many fat commissions. She becomes 
involved in several large romances. 
Of course, she dresses like a mil- 
lion dollars. In short, the oppor- 
tunity for both the star and the 
studio designer, Orry-Kelly, to “do 
their stuff” is boundless. 

Entering into the ‘spirit of the 
moth - to - butterfly transformation, 
Orry-Kelly planned for Loretta’s 
first appearance an ensemble that in- 
an uninteresting, ill-fitting 
frock, badly dressed hair, flat heeled 
shoes, and, actually lisle..stockings! 
It follows that when she enters next 
in a white mat crepe evening dress 
with wide -belt-of?rhinestones and 
with a full-length: evening. wrap of 
white erminette collared in fox, the 
effect was the more startling, more 
beautiful, by virtue of contrast. 

Roman-striped velvet is another 
medium given by the designer to the 
star, in shades of wine, blue and 
gold. Her only ornament is an old- 
fashioned locket of cameo and dull 


gold, the effect glamorous, plus. 

ut evening clothes are not the 
only ones that the young star proves 
she can wear with the chie of Paris. 
A tailored suit of gray tweed, with 
matching hat, white stock and Eng- 
lish walking shoes, gives her smart- 
est costume to Loretta, and hope to 
the real life secretary whose ward- 
robe for daytime must come before 
that of the evening. 

Another fashion item of interest 
to the general public is the long eve- 
ning wrap for spring, fashioned of 
tan broadcloth with tippet collar 
of brown fur. The fabric evening 
coat with fur trimming, according 
to Orry-Kelly, is destined to finish 
the popularity of the all-fur coat. 

Besides the comic favorite, Win- 
nie’ Lightner, Regis Toomey, Lyle 


Talbot, Suzanne Kilborn, Joseph 
Cawthorne’ and Ferdinand  Gott- 


schakk ‘aré in‘support of Miss Young 
in “She Had To Say Yes,” with a 
new directorial team composed of 
Busby. Berkeley and George Amy. 

The story touches on a new phase 
of Broadway gold digging, in which 
customers’ girls entertain .- out-of- 


town buyers to help: the salesmen 
close contracts... 


Loretta Young and Regis Toomey in a scene from the Strand’s new hit, 


“She Had To Say Yes.” 


Cut No. 4 Cut 30c Mat roc 


Loretta Young Plays New 
Type of “Customers’ Girl’’ 


HE newest ‘‘racket’’ in the business world, and probably 
a direct result of the depression, is the ‘‘Customers’ Girl.’’ 


thieh is elaborated on at 


some length and without any 


pulling of punches, in a First National Picture, ‘‘She Had To 


Say Yes,’’ now playing at the 


It is a new racket more in manner than in method. 


Theatre. 
There 


have always been customers’ girls used to entice the out-of- 


town buyers to sign big contracts. 
The great hubs and centers of busi- 
ness, to which all who buy must 
come for fashion’s sake, have always 
had them. 

Generally they have been show- 
girls, temporarily unemployed, or, 
as the saying has come to be in Hol- 
lywood, “between pictures.” Some 
times they have been ladies of small 
means and pleasant dispositions, 
who found it not too difficult to 
say “yes.” 

Rarely, but occasionally, shrewd 
business men have used their pri- 
vate secretaries for this work. 

It remained for First National, in 
“She Had To Say Yes,” to point 
out the newest method, in conform- 
ity with the wave of economy that 
has hit the world. 

Why—say they—why not use the 
stenographers? 

Why not? 

Big business houses generally 
have from ten to a hundred of them 
around anyway. On the average, 
they are younger than the show- 
girls. And being younger, and not 


shopworn, they’re prettier. 

But stenographers, notoriously, 
are not so quick on the affirmative 
as the showgirls. They have been 
known to sass their bosses, flounce 
out of offices at inopportune mo- 
ments, and generally misbehave 
when and if they felt like it. 

But of course, everyone 
what stenographers are like. 

Nevertheless, First National used 
stenographers for Customers’ Girls 
in “She Had To Say Yes.’ And to 
excellent advantage too, as you will 
discover. 

But, the stenographers used in the 
picture, who are chosen, the story 
Says, because they are younger and 
prettier and fresher than the show- 
girls whose ordinary duty it has been 
in the past to please the out-of- 
town Babbitts, are in this instance, 
every last one of them—showsgirls! 

They’re First National’s newest 
crop of contract girls, not’ a one 
over nineteen, and any one of them 
capable of taking a beauty prize at 
any man’s show. a 


knows 


Page Nine 


ACCESSORIES 


Description: Background is green. Title is white with black outline and an orange strip in center. 
Credits are in greyish blue. Caption is in orange, with illustration in natural colors. 


SA 


SIX SHEET 


Sliding Scale Prices of Advertising 


| rosette Accessories 
ae 1-SHEETS MIDGET WINDOW CARDS 
ONE SHEET 0 1S5e each | Any quantity... 4c each 
5)to 710022 = ee 13e each 
Over -100 _.... de “each INSERT CARDS 
] fos 25 se ee 25e each 
3-SHEETS 206; to 502.2 22ce each 
I o328 Gs 40c each | 51 to 100 _._ 20c each 
Over 7:253 2.2 et 36c each | Over 100 18c each 


6-SHEETS HERALDS 
t-te-10- 7Sec each | 1M to 5M _____. $3.00 per M 
TE to 20 2s es 70c each | Over 5M __. 2.75 per M 
Over=20" 2 65c each 
PHOTOS 
24-SHEETS 11x14 Photos 75e a set 
Up: to: 25-. = = $2.00 each (8 in set—colored) 
Over. 25 = 1.75 each | 22x28 Photos _____. 80c a set 


(2 in set—colored) 


) ‘LE TALBOT 
WINDOW CARDS fe 150 each WVIE TALBOT 
1 te 50 2 Te each | Stills ___--------------__. 10c each REGIS TOOMLY 
olote 1002 2 a al 6c each | Merchandising Plans_________. Gratis 

Over 100 __ 5%e each | Music Cues ____.___._-...___ 


MIDGET WINDOW CARD 


SLIDE 


Page Ten ; PRINTED IN U.S.A, 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


